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UK lending activity
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lending as % of GDP
Household consumption
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Autonomy is & global leader in infrastructure software that helps organizations derive meaning and
valug from all of their information assets, automating the retneval, processing, and management of both
structured and unstructured information. Through its innovative technology, Autonomy fundamentally
changes the way global 2,000 companies, [aw firms and governments discover, analyze and manags
information and Interactions across websites, intranets and extranets. Founded in 1996, Autonomy is
headquartered in Cambridge, England and San Francisco, California. Autonomy is acknowledged by
Industry analysts such as Gartner [DC and Forrester Research, as the international leader in high-end
Information processing and govemance.

Autonomy’s global customer base of 20,000 and more than 400 OEMs are fransforming an entire industry
a5 more and more companies and vendors standamdize on Autonomy solutions. With a market capitalization
that has surpassed $5.5 hillion, Autonomy has grown into one of the most successful software companies
in the world ensuring longgvity, refiability and stability for its investors, customers and paringrs.
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Founded out of pioneering research at Cambridge University, Autonomy’s vision has been to
revolutionize the way people interact with information by providing software that is able to automate
operations on not just structured and semi-structured but also unstructured information. This
groundbreaking technology, developed by acknowledged world experts, Uses & unique combination
of Bayesian Inference and Shannon's Information Theory to form a conceptual and contextual
understanding of any piece of electronic data, be it text HTML, email, voice or video. On average,
Autonomy Invests 20% of its annual revenue on RE&D, and its wholly-owned award- winning
technology is covered by 170 patents, ensuring its customers are not faced with the associated

Integration issues or license complications of "bolt-on” technology.
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Infrastructure

Pan-Enterprise Search platforms transcend company divisions, aperating systems, language barriers and file types to
automate the retrieval, processing, and management of information throughout a global organization. Autonomy's ability fo
extract meaning from information not only allows for conceptual refrieval but also generates extended functionality such as
categorization, clustering, eduction, trending, visualization, and sentiment analysis. Autonomy offers the only fully FRCP-
compliant, pan-entsrprise search platform, producing auditable results that are passed fo a lsgal hold function and avoid non-
compliant techniques such as jump-outs.

Business Process Management solutions unify people, paper and process by embedding intslligsnce into a document that
enables it to have a sslf-understanding of its content. These Intelligent Document solutions use that understanding to guide
people throughout the process Ifecycle, providing them with the right information and right user interface, whether web, mobile,
paper, emall or voice, nesded 1o complete tasks quickly and accurately. Both paper and electronic forms and documents are fully
embraced by this unified and integrated solution.

Rich Media Search solutions bring togsther complemeantary technologies from multimedia, security, and infrastructurs specialists
to offer rich media management and secunty and surveillance products capable of television, video, audio, and CCTV challenges

of any kind. This revolutionary technology ensures that nch media is fully searchable and accessible immediately, and is unigue in
providing automatic desp video indexing.
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Web and Customer Solutions

Web Solutions deiiver the most comprehensive suite of intelligent customer interaction solutions for targsting and engagement,
onling marketing optimization, web content management, and composite application provisioning all on a common platform. Cur
unigue Meaning-based Marketing dynamically delivers targeted content to both known and Unknown users in real-fime based on
understanding content, pattems, behavior, history, and interests, turning the web into a truly interactive platform. With Autonomy,
all content types inciuding text, pictures, video, page layout, email, banners, Flash and AJAX can be analyzed and npti'miza_d

using full-pags multivariable t=sts with dynamic content and layout changes, based on automatic segmentation and visualization

of individuals and communities. Global corporations can publish and manage intemational websites centrally with support for over
100 languagss, whils allowing regional marketing experts to sasily tailor and adapt programs and campaigns to their local markets:

Customer Interaction Solutions improve and strengthen customer engagement by understanding and analyzing the meaning
of all customer interactions, whether web, phone, email or chat, linking the call center and the web to form a comprehensive and
coherent view of the costomer. Autonomy automatically captures and processes all cusiomer and business interachons o extract

pertinent information for compliance and risk management, customer service operations, and to provide immediate intelligence on
industry trends and customer behavior.

eCommerce Solutions are leverassd by leading eCommearce sites o tum online browsars into buyers by helping shoppers

quickly find products, recommending complementary products, amtomatically segmenting buyers into groups, and analyzing newly emerging trends in
buyers' behavior. Functions include drag-and-drop navigation, workflow automation, content and layout optimization, customer and market segment
opfimization, dynamic and targeted content delivery, explicit and implicit user profiling and sentiment analysis among others.

Digital Asset Management (DAM) Solutions aid in the creation, management, usage and distribution of media content for small workgroups to
global enterprises. Organizations can automate the processing and categorizing of original footage, providing instant, self-service access to curment,
approved marketing content - including photographs, logos, CAD drawings, marketing collateral, presentations, audio, and video.
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Regulatory and Legal Solutions

Regulatory and Legal Content Management Solutions provice the mest comprehensive sute of formaton manaesment apglications o e el
market all an a commaon platiom. Buikding upon the strong foundafion of iManage's mater-centric document and records management, law firms can
et thei capabilfes with advanced enterpise eaich, Knowedge management, achiving, ega hod, EDD processing, fevi and producton software.
Wit e worlds first access-in-place soluion fo outsds couns, Autonomy fiks 1,400 law firms with the data inside 17,000 corporate clents using
oowertul,famifiar tools and provides the abilty to access and analyz comorate informtion in-place for 2 case. Autonomy cveates a confinuots chain
through the entirs information managgment and Kfigaton process, steamining the processes that occur between the law fimn and it clients.
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Q3’09 Results — Overview

- Record Q3 results across the board

-«  Revenues up 51% from Q3'08 to $191.6m

- Profit from operations (adj.) up 24% from Q3'08 to $66.1m

- Fully diluted EPS (adj.) of $0.20, up 16% from Q3'08

- (309 operating cashfiow up 28% y-o-y to $74.4m (Q3'08: $58.0m)
- Defemred revenue stable at $169m (Q3'08: $106m)

- New product related spend at c. $20m

- Backlog stable

- |IDOL business growing strongly over Q3'08:

—  Organic: +75%%

MSICA T 03 BEirm.

2 S M pEr confeEreEnce oAl F DY)
- Consolidated Autonomy’s position as the industry leader in multiple sectors
— Enkterprise Search, Archiving, eDiscovery, WCM etc s

Autonomy -,
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Q3’09 Corporate Developments

Launched IDOL SPE bringing Meaning Based Computing to the 318 billion
database market
Announced next gEﬂEFEI’[iDH pmducts and hosted solutions, inn:luu:lir!g:

— World's first hosted weh landing page solution

— First cloud-based archiving solution tailored for law firms

— Debuted Automatic Spoken Language ldentification (ASLI) module

— Invested in new data centre capacity
IDC identified Autﬂnﬂmy as the fastest gmwing of the IDp three Search and
DiSCGUEr}' software vendors with the TEIFQES'I market share D"_-,-’ far
Gartner ranked Autonomy as leader in its 2009 Information Access Magic
Quadrant

&1DC

Gartner — f5m ”

LY =y
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Presented with the “Best Innovation Award” for ground-breaking MBM solutions
portfolio
Recognised as a "2009 Trend-Setter” by KMWorld Magazine
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Balanced business and geographic portfolio

©ABB 2009

Orders by division Orders by region
% of fotal orders Q3 2009 (non-consofidated) %% of fotal orders Q3 2009
. Middle East
Process Robotics Power & Africa
Automation . Products Europe
« Americas q

Automation Power
Products Systems Asia

Chart 19 ADD
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Seasonal order and revenue patterns continue
Book-to-bill 2009 =1 year-to-date

Orders, revenues and book-to-bill development, Q3 06 to Q3 09
USE millions, ratio of orders-to-revenues

I Orders I Revenues

Quarterly book-to-bill FY book-to-hill
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Emerging markets continue to grow in importance

Share of total reaches 55% in Q3

o ASE 2005

Share of orders by region, Q3 09 vs Q3 08

(in local currencies)

Mature markets

Emeilng markets

FY06 FYO7Y FY03 Q308 Q408 Q109 Q209 Q309

Chart 9

Q3 2009 highlights

Large HVDC order in
Brazil

Automation Products up
>10% in China

Mexico up 17% on
power transmission
demand

Orders in Algeria almost
doubled (PS and PA)

= Egypt and Saudi sharply

higher (mainly Power)
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